AXIAL SPONDYLOARTHRITIS

#WorldASDay2026
#LaceUpForAxSpA
#NotOnlyBackPain

Not Only Back Pai
Walk with me

World AS Day 2026 Highlights Report
2 May 2026

This year's World AS Day campaign reached approximately 51 million people worldwide on
social media. In addition, many of our members held events, in person and virtual, raising
awareness with an even greater number of people. The campaign targeted
rheumatologists and other heathcare professionals (HCPs), people living with axSpA but
without a diagnosis, those with a diagnosis and the general public.

The theme of this year's campaign was ‘Not Only Back

" Pain’. The message was focused on the associated

conditions many people living with axSpA also

experience. Uveitis, psoriasis, IBD, mental health

challenges and enthesitis were all highlighted as

' common comorbidities.

axSpA can be Iin.k.ed

:32: g;he' concEons,. | Feedback on the theme from our members was very
Uveitis ' positive, with people liking the fact that the theme

InflaniNIatoTy highlighted that there is much more to axSpA than just
bowel disease (IBD) ‘ back pain.

Psoriasis

and others that go Building on the success of last year's ‘Lace up for axSpA’
beyond back pain. e . . ..
campaign, we encouraged people to continue raising
awareness of axSpA by wearing orange shoelaces and
posting photos and videos on social media using #LaceUpForAxSpA.

ASIF is grateful to CEADE and Marco Garrido Cumbrera for allowing ASIF and our members
to use the ‘Lace up for axSpA’ concept again this year. We recognise that the campaign
stems from CEADE's work and are grateful for the opportunity to develop it further and
implement it with the support of the global axSpA community.
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Keep moving, In ways that
For people living with axial hritis and other forms of arthritis, movement can help
manage symptoms and support wellbeing

Movement does not look the same for everyone. it could be
@ Walking at your own pace

@ Yoga or tal ¢
@ Strengthenin
@ Everyday mov

An exercise and movement gu SIF website, with practical information to

d your symptoms. Visit

FLACEUDFOrAXSPA See less

(SR

supporting wellbeing
for people living
with axSpA

Highlights - Social Media

. .
e 8 0
L )
. o .
. .
o Je

AXIAL SPONDYLOARTHRITIS

Social Media Campaign

More than 51 million people saw ASIF's social media
campaign this year, an increase from 22.9 million last
year. The campaign achieved 56.3 million impressions
(times the content was displayed, regardless of
whether it was to the same person multiple times) - up
from 35.7 million in 2025.

This year's campaign prioritised quality views and
targeted reach. We spent £2,864 on social media
advertising across Facebook, Instagram, X, Linked In
and TikTok (a decrease from £5,000 last year).
Facebook dominated reach and impressions, while
TikTok achieved significant video plays and saves.

This year we reached more people than ever before!

2025 Current Results
Video Plays 47 Million 7.5 times
u y 6 * 2 M Personal story-lled \t/ideo on Facebook and Increase
nstagram
Total Reach 51.3 Million 2.2 times
. 22°9M Wider Eudi%ncekbolstﬁred by TikTok and Incréase
acebookK reach campaigns

® post 718k 2.3 Million 3.2 times

Engagement Story content rte'fona&gd very strongly with Increase

% | Page View 71,161 2.1 times

- age views 33'809 Highest - Increase

(-]

.° .° Reactions & 5137 72,953 14 times

©g0 Likes ’ Facebook led with 53971 TikTok added Increase

» Click-Through & 0.1 3%
Rate (CTR) 0. 56 /0 Focus on reach rather than clicks ‘ s AS

Highlights - Website

Google Analytics
77,120

Page views on asif.info/worldasday

Google Analytics
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85,148

Page views across asif.info (full site)

Resources

1,193

Resources downloaded from World AS Day webpage

Video Views (on website and YouTube)

1,625

Including World AS Day campaign video and individual story videos, viewed in English,

Danish, Spanish, Italian, French, Dutch, Hebrew and Greek

You can see the details of the campaign across the platforms below:

New Followers
Spend (£)
Impressions
Reach

Link Clicks

CTR (%)

Cost / Click

Post Engagement
Reactions / Likes
Video Plays
Video Plays 50%
Video Plays 100%

674

£1,382.86

35,244,109

33,853,300

74,978
0.21%
£0.018

1,445,753

53,971

29,379,129

40,613

8,704

Instagram

1,590

£787.48

18,467,294

15,746,800

18,468
0.10%
£0.043

860,163

7,926

17,387,197

17,274

6,335

Twitter/X
£204.60
2,589,104
1,546,630
3,806
0.15%
£0.056
12,436
534
66,347
15,151

3,016

LinkedIn

82
£259.01
6,844
4,521
404
0.05%
£0.64

TikTok
303
£230.55
226,190
173,556
10,522
226,190

527

YouTube

TOTAL
2,649
£2,864.50
56,307,351
51,324,807

97,656

2,318,352
72,953
47,062,716
73,038
18,582

Over the last six years, we have been working with creative agency, Platform, to build the

World AS Day campaign. The following table demonstrates this growth over time.

Metric
Page Views (/worldasday)
Impressions
Reach
Link Clicks
Post Engagement
Reactions / Likes
Post Shares / Retweets
Video Plays
CTR (%)

Cost per Click (£)

2021
7,305
14,468,851
12,216,828
166,472
1,572,399
477,321
158
7,195,977
0.78%

£0.21

2022
4532
14,060,837
11,460,105
64,328
1,446,323
29,642
798
6,123,834
2.60%

£0.15

2023
70,882
52,440,378
48,032,933
653,915
4,407,865
27,183
193
30,495,863
2.47%

£0.08

2024
66,416
13,048,941
8,855,948
225,575
1,006,095
4,476
229
1,735,488
3.21%

£0.29

33,809
35,683,456
22,889,324
68,044
718,807
5,137
102
6,202,121
56.47%

£1.28

71,161

56,307,351

51,324,807

97,656

2,318,352

72,953

These results, however, only tell half the story. Many of our members shared posts
through their own channels, reaching many more thousands of people.

We also saw many individuals posting about World AS Day, often sharing their own
personal stories. Giving people the assets, tools and platform to post about their condition
is a critical part of the campaign. World AS Day provides an opportunity to post about
axSpA and the impact it can have.
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Vibeke
Norway United Kingdom Philippines

8 W

Real Voices

Akash Geraldine

Maranda and jack
South Africa

Bhushan
India

L2

“AS

Not Only Back Pain
Walk with me

o——

About World AS Day

Saturday 2 May

60

from 45+

To show the realities of living with axSpA alongside
other associated conditions, we created four videos
featuring Geraldine in the Philippines, Maranda and
Jack in South Africa, Akash in London and Vibeke in
Norway. We are grateful to each of them for generously
sharing their stories to raise awareness. The videos
were blended into a campaign video, and post-
campaign video, featuring all of them.

The videos were available in English, Brazilian
Portuguese, Danish, Dutch, French, Greek, Hewbrew,
Hindi, Italian, Marathi, Norwegian, Russian, Spanish and
Tagalog.

Resources and ASIF Website

ASIF created a Tool Kit and suite of editable assets,
which our members and other stakeholders could use
as is, or translate and adapt for their local audiences.
The assets are developed in Canva, a free graphic design
platform, which makes editing simple without needing
the skills of a professional graphic designer. Each visual
asset contained limited copy to ensure they were quick
and easy to translate. A social media content calendar
provided template copy for key social media platforms
which could also be simply copy and pasted directly or
translated and/or localised.

The campaign encouraged people to post photos and
videos of themselves sharing their story. To support this,
we created a short, animated guide and a written guide
to ensure they got the best out of their video. The guide
was downloaded 238 times from the website.

To support people in using Al in their World AS Day

campaigns, we also produced a guide to using Al. This
guide was downloaded from the website 72 times.
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The World AS Day webpage featured information about the campaign, key messages and
resources as mentioned above, as well as logos and banners for websites and email
signatures.

Events hosted by our members were advertised on the website, included details about the
Global Spondyloarthritis Summit and Walk Your AS Off.

To support members with implementing the World AS Day campaign, we hosted a webinar
which detailed the theme, resources, the Global Spondyloarthritis Summit and Walk Your
AS Off.

Events

Global Spondyloarthritis Summit

The Spondylitis Association of America’s 2026 Global
Spondyloarthritis Summit was a tremendous success,
with thousands registering from around the world to
learn practical strategies for navigating everyday life
with spondyloarthritis. This year’s theme, Living Well
with SpA: Practical Approaches to Everyday Challenges,
featured expert-led sessions on topics including
movement and exercise, fatigue management, mental
health, aging with SpA, workplace adaptations, family
relationships, nutrition, and the latest research
developments. All sessions are now available for on-
demand viewing - it is not too late to register and access
the recordings - but they are only available for a limited
time so don't delay! Click here to visit the Summit
website.

g5 Carrie Marshall 15 w

Walk Your AS Off

The SAA ran Walk Your AS Off for the second year.
Walking 16,575,405 steps, 15 teams and 81 walkers took
part in this event designed to get people moving! The
NASS AS Buzzers, BEKHTEREV NORGE, and NASS
ORANGE APPLES took the top three spots! SAA is
encouraging people to continue walking throughout the
year working towards logging one million steps (or more) to earn a medal.

The SAA continued to support Lace up for axSpA and printed their own orange laces which
they sold and gave away.
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.2 3  Ourmembers held events around the world to raise
awareness on and around World AS Day, like the walk
organised by APMARR in Italy (pictured) a webinar
focused on different symptoms held by the Axial
Spondyloarthritis Association of South Africa, and
another webinar focused on the theme ‘not just
backpain” held in Spanish by the Colombian ankylosing
| spondylitis association which is available on demand on

' their YouTube channel. Members had the opportunity
to upload details of their event on the webpage.

R
—EARTATER 2

'IOMZG | ore10
Incontro c/o Porta Napoli | Lecce

Passeggliata organizzata in occaslone r
della Giornata Mondiale della Spondiloartrite ASISIE

World AS Day Background

World AS Day is an annual day dedicated to people living with axial Spondyloarthritis
(axSpA). It is celebrated across the world on the first Saturday of May after 1 May.

ASIF creates a global campaign to raise awareness of axSpA. It is designed to be used
primarily by our members, but also industry and other organisations who participate in
World AS Day. The materials can be used as they are, amended to fit with the
organisation’s needs, and can be translated. The campaign is mostly conducted digitally, as
well as many of our members holding in-person events around the world.

Representatives from our member organisations sit on the World AS Day Sub Committee.
Working with Platform, the group chooses a theme and guides the campaign
development. AISF would like to thank the members of the Sub Committee for their input
and support.

Thank you

Thank you to our members, people living with axSpA, rheumatologists and other HCPs,
ASAS and other associations from around the world.

Thank you also to our sponsors for supporting World AS Day by sharing and creating your
own posts on social media and raising awareness among your staff and customers.

ASIF is grateful to our industry sponsors

U, NOVARTIS Pl Teyied by palteriy ALFASIGMAY

science.

abbvie Lve,
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Keep moving, in ways that work for you

For people living with axial spondyloartnritis and other forms of arthritis, mc
W@ Manage symptoms and support wellbeing

Movement does not look the same for everyone. It could be

@ Walking at your own pace

@ Gentie stretching

@ Swimming or water based exercise

@ Yoga or tal chi adapted to your needs

@ Strengthening exercises

@ Everycay movement like gardening or housework

Dreams (Instrumental)

An exercise and movement guide Is available on the ASIF website, with prac
SUPPONT Staying active In ways that work for your body and your symptoms.
www.asit.info/resources-exercise

AWorldASDay2026 #NotOnlyBackPainZASWSSLaceUpForAxSpA See les!

Sruparipetropolls - Fobow

Vi aspettiamot &

ara pessons que vivem com espondioaTRE
‘axial_ 816 mesmo MovATeros simples GO dia a dia podem ser
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#APMARR #dafiapartedeliepersone #WorldASE
SLaceUpforAXS; {OntyBackPain

W See Transiation
Neste Dia Mundial da EA, participe do desatio “Amare 05
Cadargos pola AXSEA” o 3hudo 8 Mostrar Que 3 AXSPA § mais 0o
Que apanas dor nas costas.

Coma particiow;
N Amarme 03 Cadargos dos SeUs SaPator. Laranya, se voch Tvar;
‘qualguer cor, se nd tver,
8 Tire Lma 19t ou grave um video

wsando.
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10 poopis Tving with axial SpA. Tis year the th
Dack pan’. In NS video Maranda and Jack sha
‘expenence of iving with axial SpA as a mother
find the link In our bio. Please share to ralse av
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3 comments trom Facebook

#AxialSpA RAxialSpondyioar
#WorldASDay2026 #NotOnlyBackPain
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