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World AS Day 2023 Highlights Report 
6 May 2023 

 
Digital Highlights 
 
The World AS Day social media campaign reached over 48 million people.  
 
Assuming that most of ASIF’s members were active on social media, and that individuals and 
other organisations posted and tweeted on and around World AS Day, the global reach of the 
campaign will have been in excess of the 48 million people reached through ASIF’s channels.  
 
This year’s success is attributed to a strong campaign, the use of animation and video content 
and, the cumulation of the success over the last few years. 
 
(A problem with paid advertising resulted in lower success on Twitter than hoped). 
 

 2019 2020 2021 2022 2021-22 
Growth 

2023 2022-23 
Growth 

All social media   
Reach - - 12.2 m 11.5 m -6% 48,034,000 317% 

Facebook   
Followers 1907 3,081 3,648 4,138 13% 5,066 22% 
Reach  33,000 4.1 m - 4.5 m - 28,755,000 539% 
Engagement  - - - 1 m - 2,316,000 132% 

Twitter   
Followers 634 - 834 974 17% 1,046 7% 
Reach - - - 1.8 m - 1,063,000 -41% 
Engagement  - - - 41,000 - 23,000 -44 

Instagram   
Followers 174 - 951 1,411 48% 1,652 17% 
Reach - - - 5.9 m - 18,216,000 209% 
Engagement - - - - - 2,069,000 - 

LinkedIn   
Followers  57  203 256% 
Link Clicks 63 45 -29% 
Impressions 1,300 1,784 37% 

TikTok   
Followers  5  20 300% 
Reach 1,670 1,288 -22% 
Reactions 30 50 67% 

Website   
Visits 1,687 7,567 13,526 33,136 145% 70,882 114% 

 
Key:   Reach - number of people who saw content    m = million 

Engagement - comments, likes, shares, retweets, reactions 
Impressions – number of times content is displayed on someone’s screen 
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Paid advertising was used from 24 March to 8 May to boost posts worldwide. Some posts 
specifically targeted: Australia, Bulgaria, Switzerland, Colombia, Cyprus, Germany, Spain, 
France, United Kingdom, Greece, India, Italy, Norway, Philippines, United States, and South 
Africa. 
 
ASIF Website and Material 
 
The World AS Day page featured information about the campaign, recording of the pre-World 
AS Day webinar, key messages and resources. The resources included a downloadable Tool Kit, 
logo and Social Media assets. The resources were designed to allow for localisation, including 
translations, to make them user friendly for our members.  
 
Events  
 
Stretch and Move 
ASIF partnered with Yoga for AS to host two interactive stretching events on World AS Day.  
Over 3,700 people clicked on the social media posts to find out more about the events and the 
sessions were watched 522 times on the ASIF YouTube channel. Delegates at the SAA’s Global 
Spondyloarthritis Summit had the opportunity to watch the sessions in the Activity Lounge.  
 
Walk Your AS Off 
The rise in the number of teams participating in Walk Your AS Off was encouraging this year, 
however the number of participants was still very limited with almost half of them coming 
from the two NASS teams.  
 

 2019 2020 2021 2022 2023 
Participants / Teams 111 / 72 404 / 45 726 / 82 377 / 47 523 / 86 
Countries 22 29 36 41  39 

 
2021 Global Spondyloarthritis Summit 
The ASIF Booth highlighted World AS Day as well as our new Member Resources, IMAS and the 
Delay to Diagnosis projects. We received material from four of our members to display at the 
booth alongside our ASIF materials. Visitors viewed ASIF’s materials 159 times and our videos 
were watched 99 times.  
 
Our industry Partners 
 
Our industry partners raised awareness on social media and raised awareness with their staff, 
highlights included:  
Galapagos: ASIF presentation to 154 staff during a webinar 
Novartis Pakistan: ASIF presentation to rheumatologists and HCPs working with Arthritis Care 
Foundation (ACF). 
UCB: Staff participated in Walk Your AS Off 
 
Thank you to all our industry partners! 
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The full World AS Day Report is available to members on request  
 
Examples of social media content 
 

 
 
 Thank you for supporting World AS Day! 


